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ABSTRACT
Using survey data on 1203 members of the Norwegian Union of Journalists and the Union of Editors, in 
this paper a model of the basic structure of the Norwegian journalistic field in 2005 is sketched by 
correspondence analysis. The analysis, oriented by the sociology of Pierre Bourdieu, suggest a bipolar 
structure broadly similar to other cultural fields; a first dimension of capital volume which is also linked 
to age, and a second dimension which oppose agents with higher and lower volume of internal 
recognition, which is to say, a specific type of symbolic capital (journalistic capital). The details of this 
structure is then discussed regarding the distribution of various forms of capital, the placement of 
various types of media publications, journalistic specialisations, agents´ habituses and a variety of other 
factors. Special attention is given to the homology of this social cosmos with a specific cosmology of 
basic journalistic beliefs and position-takings in major journalistic struggles, and the strong links 
between symbolic and economic dominance in this field.

INTRODUCTION
Max	  Weber	  –	  who	  was	  also	  a	  respected	  political	  journalist	  -‐	  says	  in	  “Politik	  als	  Beruf”	  (1988c:525)	  

that	  good	  journalism	  requires	  just	  as	  much	   intellect	  as	  any	  form	  of	   scientific	  work,	  but	  the	  journalist	  
has	  to	  work	  under	  very	  particular	   constraints.	  Weber	  emphasised	  the	  role	  of	   time	  pressures	  and	   the	  
organisational	  nature	  of	   journalistic	  work,	  two	  themes	  which	  later	  have	  been	  extensively	  explored	   in	  
sociological	  studies	  of	   news	  production	  (e.g.	  (White	  1950;	  Schlesinger	  1978;	  Golding	  and	  Elliot	  1979).	  
Other	  common	  constraints	  which	  have	  been	  the	  focus	  in	  this	  tradition	  are	  the	  “political	  economy”	  of	  
news,	   the	   impact	   of	   political	   and	   economic	   structures	   on	   news	   production	   (e.g.	   (Golding	   and	  
Murdoch	  1991;	  McManus	  1994),	  and	  how	  “cultural	  values”	  in	  a	  society	  affects	  the	  journalistic	  gaze	  and	  
products	  (e.g.	  (Hall	  1978;	  Gans	  1980;	  Gitlin	  1980;	  Tuchman	  1980).	  Using	  the	  Pierre	  Bourdieu’s	  theories	  
of	  social	  fields	  as	  a	  guide,	  one	  can	  supplement	  these	  traditional	  concerns	  with	  the	  study	  of	  another	  set	  
of	  constraints	  on	  journalistic	  practice	  in	  a	  Norwegian	  context	  –	  the	  structures	  of	   the	  journalistic	  field	  
and	  the	  journalists’	  habitus	  –	  which	  I	  believe	  are	  at	  least	  as	  important,	  if	   less	  visible,	  than	  the	  previous	  
forms	  of	  constraints.	  

The	  idea	   that	  modern	   journalism	  could	   fruitfully	  be	  analysed	  as	  a	  distinct	  social	  field	  was	  first	  
elaborated	   by	  Bourdieu	   in	   the	   article	   “L´emprise	  du	   journalism”	   (1994)2,	   and	  was	   later	   taken	   up	   in	  	  	  
the	   two	   televised	   lectures	   at	  Paris	   premiere	   i	   1996	   which	   was	   later	   published	   in	   Sur	   la	   télévision	  
(1996b).	  The	  book	  was	   followed	  by	   intense	  debate	  in	   France.	  Although	  it	  was	  received	  favourably	  by	  
many,	   including	   journalists,	   many	   criticisms	  were	   raised.	   One	  was	   that	   Bourdieu	   disregarded	   the	  
variation	  of	  the	  journalistic	  profession,	  that	  the	  book	  did	  not	  “...	  do	  justice	  to	  a	  complex	  situation	  and	  
portrays	   the	   profession	   quite	   inaccurately	   as	   a	   homogenous	   whole”	   (Marlière	   1998:223).	   Another	  
criticism	  was	   that	  the	  problems	  of	   journalism	  Bourdieu	  pointed	  out	  were	  mostly	  well	  known	   to	  not	  
only	   media	   researchers,	   but	   also	   to	   the	   journalists	   themselves	   –	   so	   what	   happened	   to	   the	  
“epistemological	   break”	   from	  common	   sense	   that	   Bourdieu’s	   sociology	   was	   supposed	   to	   provide?
(Lemieux	  2001).	  Several	  critics	  indicated	  strongly	  that	  the	  book	  was	  not	  based	  on	  empirical	  work,	  or	  as	  
Jean-‐Louis	   Fabani	   (1997)	   bluntly	   put	   it:	   that	   Bourdieu	   in	   his	   analyses	   of	   journalists	   had	   taken	   “a	  
vacation	  from	  the	  empiric	  requirements	  of	  social	  research”.	  

It	   is	   not	  hard	  to	   see	  that	   this	   book	  could	   leave	   some	   readers	   with	  such	  an	   impression:	  Sur	   la	  
télévision	  was	  very	  different	  from	  the	  books	  which	  had	  made	  Bourdieu	  a	  famous	  intellectual	  in	  France.	  
Unlike	  Distinction	   (1984a)	   and	   Homo	  Academicus	   (1988),	   the	   book	  was	   quite	   short	   (less	   than	   100	  
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1 This paper sums up of some main points of my Dr. dissertation (Hovden 2008). For an elaboration of the methodology and 
themes given in this paper, I refer to this text which is available as a full text online at http://hdl.handle.net/1956/2724.

2 Note that one can find explicit references to a journalistic field already in the mid-eighies (Bourdieu 1984b; c), and it is also 
implied in earlier works (for example, he speaks of a “space of newspapers” <l´espace des journaux> in “The production of 
belief” in 1977 (Bourdieu 1993a).
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pages),	  written	  in	  a	  popular	  and	  polemic	  style,	  and	  lacked	  the	  usual	  statistical	  maps	  and	  tables.	  Direct	  
empirical	   references	   were	   sparse,	   eschewed	   in	   favour	   of	   more	   general	   claims	   on	   the	   influence	   of	  
journalistic	   logic	   on	   journalistic	   products,	   other	   social	   fields	   and	   society	   at	   large.	   Much	   of	   the	  
criticism	  was	  clearly	  based	  on	  a	  misunderstanding	  of	  the	  nature	  of	  the	  book	  (and	  the	  lecture),	  which	  
was	   clearly	  destined	   for	   a	   popular	  audience	  and	   intended	   as	   a	   political	   intervention,	  aiming	  for	   a	  
debate	  on	  the	  effects	  of	  commercial	  media	  on	  the	  fields	  of	  cultural	  production	  (Neveu	  2005:196).	  Also,	  
most	  of	   the	  central	   claims	   in	  the	  book	  were	   indeed	  based	  on	  empirical	  work,	  not	  only	  by	  Bourdieu	  
himself,	  but	  also	  more	  recent	  work	  of	  close	  colleagues	  and	  students.	  The	  first	  lecture	  was	  for	  example	  
clearly	   informed	   by	  Patrick	  Champagne’s	  work	  on	   how	   journalists	  construct	   the	   social	   reality	   they	  
claim	  to	  report	  (Champagne	   1990;	   1999)	   -‐	   and	   Champagne’s	  work	  was	   in	   turn	  directly	   inspired	  by	  
Bourdieu’s	  work	  on	  social	  magic	  and	  opinion	  polls	  (Bourdieu	  1993b).	  More	  important,	  however,	  and	  a	  
fact	   little	   noted	   by	   his	   critics,	   was	   that	   Sur	   la	   télévision	  was	   the	   culmination	   of	   a	   long	   history	   of	  
theorising	  by	  Bourdieu	  on	  the	  role	  of	   journalists	  in	  intellectual	  and	  cultural	  fields.	  From	  the	  middle	  of	  
the	   sixties	   onwards,	   journalists	   turn	   up	   in	   Bourdieu’s	   work	  with	   an	   increasing	  regularity	  and	  with	  
remarkable	  consistency	  (Hovden	  2008:ch.	  2).

Of	  course,	  as	  fields	  are	  changing	  historical	  structures,	  one	  cannot	  just	  presume	  the	  presence	  of	  a	  
national	   journalistic	  field	   in	   Norway	  today	   (here	  one	  of	   course	  must	  speak	  of	  degrees	  of	   autonomy	  
rather	  than	  either/or).	  The	  main	  argument	  is	  historical,	  in	  the	  many	  structural	  parallels	  between	  the	  
longue	  durée	  of	   the	  history	  of	   the	  Norwegian	  press	  and	  Bourdieu´s	  descriptions	  of	   the	  development	  
and	  logic	  of	  other	  social	  fields	  (cf.	  for	  example	  (Bourdieu	   1996a:47-‐112).	  Thus	  the	  history	  of	  the	  press	  
in	   Norway	   is	   not	  only	  one	   of	   increasing	  specialisation,	   internal	   competition,	   the	   rise	  of	   a	   separate	  
profession	  etc.,	  but	  also,	  more	  importantly,	  the	  history	  of	  a	  gradual	  strengthening	  of	  an	   internal	  and	  
external	   recognition	   of	   journalism	   as	   important	   and	   legitimate	   in	   it	   self,	   a	   ´journalisme	   pour	   le
´journalisme,	  or	  in	  other	  words,	  the	  rise	  of	  a	  particular	  type	  of	  symbolic	  capital	  (journalistic	  capital).	  
This	  “inward	  turn”	  in	  Norwegian	  journalism	  is	  particularly	  conspicuous	  in	  the	  period	  after	  the	  second	  
world	  war,	  where	  journalists	  and	  editors,	  quoting	  Odd	  Raaum	  (1999:56),	   “	  ...	  felt	  free	  to	  decide	  both	  
issues	  and	  news	  angle,	  and	   the	  criteria	  should	  not	  be	  political	  relevance,	  defined	   by	  politicians,	  but	  
journalistic	  interest,	  defined	  by	  journalists.	  The	  press	  declared	  themselves,	  in	  other	  words,	  as	  libero	  –	  
in	   principle	   independent	   of	   anything	   outside	   their	   own	   journalistic	   judgement.”	   The	   rise	   of	   a	  
Norwegian	   journalistic	   field	   do	   however	   not	   start	   with	   slow	   erosion	   of	   the	   association	   with	   the	  
political	  parties	  in	  the	  seventies,	  but	  is	  a	  gradual	  tendency	  during	  the	  19th	  century	  and	  with	  lines	  back	  
to	   the	   time	   of	   -‐	   and	   before	   -‐	   the	   establishment	   of	   an	   independent	  Norwegian	   State	   (Eide	   2000;	  
Hovden	  2008:109-‐127).

Besides	  the	  aim	  for	  a	  better	  understanding	  of	   the	  logic	  of	   this	  particular	  social	  microcosm	  and	  
contribute	   to	   the	   sociology	   of	   journalistic	   fields3,	   the	   analyses	   of	   journalistic	   fields	   have	   other	  
attractions.	  First,	  journalism	  appear	   in	  many	  ways	  as	  somewhat	  of	  an	  anomaly	   (or	  extremity)	   in	   the	  
taxonomy	  of	  fields:	  It	  is	  a	  practice	  which	  in	  many	  regards	  is	  not	  very	  different	  from	  other	  intellectual	  
and	  artistic	  work,	  shown	  historically	  by	  the	  long	  tradition	  of	  authors	  and	  intellectuals	  who	  have	  also	  
been	  journalists.	  Simultaneously,	  journalists	  is	  a	  “proletaroid	  intellgentsia”,	  fundamentally	  dependent	  
on	  large-‐scale	  production	  and	  mass	  markets	   (Bourdieu	  1985:130).	  The	  study	  of	   journalistic	  fields	  can	  
thus	  further	  our	  insight	  into	  the	  functioning	  of	  what	  may	  be	  termed	  “heteronymous	  fields”.	  Second,	  of	  
course,	   the	   understanding	   of	   journalistic	   fields	   are	   of	   particular	   interest	   for	   understanding	   of	  
symbolic	  dominance	   in	   society,	   not	  only	   because	   the	   struggles	   between	  other	  social	  elites	   to	  some	  
degree	  will	  be	  mediated	  by	  this	  field,	  but	  also	  because	  it	  is	  a	  field	  which	  is	  in	  direct	  competition	  with	  
other	   intellectual	  fields	  -‐	  including	  sociology	   -‐	  to	  tell	  the	  truth	  about	  the	  social	  world	   (cf.	   (Bourdieu	  
2005:36).

In	  this	  paper	  I	  will	  provide	  a	  rough	  sketch	  of	  the	  general	  structure	  of	  the	  Norwegian	  journalistic	  
field	  -‐	  its	  internal	  distribution	  of	  different	  forms	  of	  capital,	  habituses	  and	  specific	  forms	  of	   journalistic	  
specialisations	  and	  institutions	   -‐	  based	  on	  a	  correspondence	  analysis	  of	  a	  survey	  of	   1203	  members	  of	  
the	  Norwegian	  union	  of	   Journalists	   (NJ)	  and	  union	  of	  Editors	  (NR).	  To	  this	  particular	  social	  space,	  a	  
corresponding	   mental	   space	   -‐	   a	   specific	   journalistic	   cosmology	   -‐	   will	   be	   suggested	   by	   way	   of	   an	  
analysis	  of	   central	  position-‐takings	  as	  passive	  points	  in	  this	  structure.	  Finally,	  some	  thoughts	  will	   be	  
given	  on	  the	  specific	  logic	  of	  this	  field.	  
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3 The study of journalists using a Bourdieuan framework have become increasingly common. Some examples several 
important earlier examples of such studies can be found in Bourdieu and the Journalistic Field (Benson and Neveu 2005).



ENTERING	  THE	  FIELD:	  SOCIAL	  RECRUITMENT
Journalism	  is	   in	  Norway	  often	   referred	  to	  as	   an	   “open	  vocation”,	  and	   as	  always	   such	   claims	   to	  

formal	  equality	  conceal	   inequality	   in	   practice:	  journalism,	  like	  every	  other	  vocation,	  is	  populated	  by	  
people	  who,	   in	   their	   social	   backgrounds	   and	   experiences,	  systematically	   differ	   from	   those	  of	   other	  
vocations.	  In	  the	  first	  government-‐initiated	  study	  of	  power	  and	  elites	  in	  Norwegian	  society	  in	  the	  early	  
seventies,	   it	  was	   concluded	   that	   the	   journalistic	  profession	   “recruited	  more	  often	   from	  the	  middle	  
classes	  than	  comparable	  occupations”	  and	  was	  “characterised	  by	  distinctly	  high-‐status	  backgrounds”,	  
with	   a	   clear	   underrepresentation	   of	   journalists	   with	   fathers	   in	   industry,	   farming	   and	   fishing	  
(Lorentzen	  and	  Høyer	   1976:15).	  Newer	  official	   statistics	  which	   link	  the	  occupational	  data	  of	  children	  
and	  their	  parents	  (SSB	  Generasjonsdatabasen)	  appear	  to	  tell	  largely	  the	  same	  tale.

TABLE 1 RELATIVE ODDS FOR BEING IN VARIOUS OCCUPATIONS AT THE AGE 30-35, ACCORDING TO FATHER’S 
OCCUPATION. 1950, 1955 AND 1960-COHORTS, NORWEGIAN POPULATION.  (FATHER UNSKILLED INDUSTRY 
WORKER = 1)

73 

 

agents’ libido can be expressed into a journalistic illusio276. Expressed in functionalistic 
terms, thus, a field “demands” a particular form of habitus which functions both as an 
entrance-fee and a form of capital in the field (if advantageous to the ability to play the 
journalistic game well), which in effect also results in a harmonization of mental 
schemas and perspectives favourable to the doxa of the field. 
    
TABLE TABLE TABLE TABLE 1111    RELATIVE ODDS RELATIVE ODDS RELATIVE ODDS RELATIVE ODDS FFFFOROROROR    BEING INBEING INBEING INBEING IN    VARIOUS VARIOUS VARIOUS VARIOUS OCCUPATIONS OCCUPATIONS OCCUPATIONS OCCUPATIONS AT THE AGE 30AT THE AGE 30AT THE AGE 30AT THE AGE 30----35353535,,,,    ACCORDING ACCORDING ACCORDING ACCORDING 
TO TO TO TO FATHERFATHERFATHERFATHER’’’’S OCCUPATIS OCCUPATIS OCCUPATIS OCCUPATION. 1950, 1955 AND 1ON. 1950, 1955 AND 1ON. 1950, 1955 AND 1ON. 1950, 1955 AND 1960960960960----COHORTS, NORWEGIAN PCOHORTS, NORWEGIAN PCOHORTS, NORWEGIAN PCOHORTS, NORWEGIAN POPULATION.OPULATION.OPULATION.OPULATION.        
(FATHER UNSKILLED IN(FATHER UNSKILLED IN(FATHER UNSKILLED IN(FATHER UNSKILLED INDUSTRY WORKER = 1)DUSTRY WORKER = 1)DUSTRY WORKER = 1)DUSTRY WORKER = 1)    

      
CHILDCHILDCHILDCHILD’S OCCUPATION AT AGE 30’S OCCUPATION AT AGE 30’S OCCUPATION AT AGE 30’S OCCUPATION AT AGE 30----35353535    

  Journalist Engineer Artist Teacher Lawyer Physician 
FATHER’S OCCUPATIONFATHER’S OCCUPATIONFATHER’S OCCUPATIONFATHER’S OCCUPATION    NNNN    297297297297    3123312331233123    286286286286    4187418741874187    143143143143    462462462462    

Academic 98989898    3,7 0,9 0,0 2,4 0,0 7,7 
Senior publ. Administration 627627627627    1,7 1,4 4,0 3,0 5,3 7,8 

Physician, dentist, pharm. 282282282282    2,6 0,9 1,8 3,8 8,8 43,7 
Legal profession 108108108108    0,0 1,6 0,0 2,5 57,0 29,4 

Teacher, secondary education 602602602602    3,0 1,1 1,7 5,0 1,4 6,2 
Industry manager 1961196119611961    3,1 1,6 3,3 1,8 5,9 4,2 

Teacher, primary education 542542542542    1,3 0,9 7,5 3,6 0,0 5,5 
Engineer 1112111211121112    1,6 2,5 3,6 1,9 3,0 5,0 

Lower publ.adm 383383383383    0 1,8 1,3 2,0 0,0 3,9 
Journalist 97979797    11,4 1,2 0,0 2,4 8,6 3,8 

Trade 2832283228322832    1,9 0,9 2,1 1,7 2,6 3,3 
Clerk / service worker 3215321532153215    1,0 0,8 0,9 1,8 2,1 1,3 

Craftsman 2266226622662266    0,8 1,0 1,1 1,0 0,7 1,5 
Unskilled industry 14001140011400114001    1 1 1 1 1 1 

Peasant 5199519951995199    0,7 0,7 0,7 1,5 1,0 0,7 
Fisherman/hunter 1179117911791179    0 0,6 0,0 1,1 0,0 0,6 

           
Other 12569125691256912569    1,5 1,2 1,7 1,7 1,6 2,1 

Source: SSB Generasjonsdatabasen.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                                        
276 Cf. Bourdieu ([1992] 1996:227-231) and Bourdieu ([1997] 2000:164-7). 

Table	  1	  lists	  the	  relative	  chances	  (odds	  ratios4)	  for	  children	  of	  fathers	  with	  various	  occupations	  of	  
being	  a	   journalist	  at	  age	   30-‐35	  years	   (for	  the	  period	   1980-‐90).	  For	   comparison,	   I	  have	   also	   included	  
similar	   statistics	   for	   five	   other	   types	   of	   occupations	   (engineers,	   physicians,	   artists,	   teachers	   and	  
lawyers).	  Noting	  first	  that	  journalists	  have	  a	  clear	  tendency	  to	  generational	   reproduction	  (the	  chance	  
of	  a	  journalist’s	  son	  becoming	  a	  journalist	  is	  more	  than	  ten	  times	  as	  high	  as	  for	  the	  son	  of	  an	  unskilled	  
industrial	  worker,	  and	  also	  much	  higher	  than	  for	  the	  other	  occupations	   listed),	  and	  that	  this	   form	  of	  
social	  reproduction	  appears	   to	  be	  at	   least	  as	   strong,	   if	   not	  stronger,	   for	   journalists	   than	   for	   teachers	  
and	  engineers,	  but	   less	   strong	  than	   for	   lawyers	   and	  physicians,	  two	  occupations	  which	  also	  appear	  
much	  more	  closed	  to	  social	  mobility.	  But	  if	   journalism,	  by	  contrast,	  appears	  to	  have	  a	  relatively	  broad	  
social	   recruitment	   (even	   more	   so	   than	   teachers),	   it	   recruits	   clearly	   from	   middle-‐	   and	  upper	   social	  
strata,	   where	   children	   of	   fathers	   that	   are	   academics,	   teachers	   and	   industry	   managers	   have	   a	  
particularly	   strong	   chance	   of	   becoming	   a	   journalist.	   Children	   of	   the	   working	   classes	   are	   still	  
noticeably	  absent	  from	  this	  “open”	  profession.

THE	  STRUCTURE	  OF	  THE	  NORWEGIAN	  JOURNALISTIC	  FIELD
Journalistic	  fields	  can	  be	  studied	  using	  many	  different	  methods	  and	  data.	  In	  the	  early	  phase	  of	  

this	   work	   I	   wanted	   to	   construct	   the	   field	   by	   the	   use	   of	   correspondence	   analysis	   on	   quantified	  
biographical	   data	  on	   the	   journalistic	  elites,	   following	  the	  example	  of	  Homo	  Academicus	   (Bourdieu	  
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1988).	   Norwegian	   press	   biographies	   were	   checked	   and	   supplemented	   with	   other	   sources	   for	  
biographical	  data,	  including	  general	  collections	  of	  biographies	  (eg.	  Hvem	  er	  hvem	  <Who	  is	  who>	  and	  
Norsk	  biografisk	  leksikon),	  interviews	  with	  editors	  and	  their	  autobiographical	  works,	  and	  various	  lists	  
of	   holders	   of	   important	   journalistic	   offices,	   winners	   of	   journalistic	   prizes	   etc.	   It	   quickly	   became	  
apparent,	  however,	  that	  adequate	  biographical	  data	  of	  this	  kind	  was	  very	  hard	  to	  obtain	  for	  journalists	  
(for	  example,	  all	  biographic	  collections	  were	  outdated	  and	  none	  included	  any	  form	  of	   information	  on	  
social	  background).	  For	  this	  reason,	  the	  decision	  was	  made	  to	  do	  an	  anonymous	  survey	  of	   journalists.	  
If	   clearly	   loosing	   some	   of	   the	   validity	   vis-‐a-‐vis	   a	   close	   reading	   of	   known	   individuals,	   this	  
methodological	  approach	  had	  some	  compensations.	  First,	  it	  made	  it	  possible	  to	  sample	  a	  much	  larger	  
number	  than	  would	  be	  practically	  possible	  using	  a	  biographical	  approach,	  and	  in	  this	  way	  one	  could	  
get	  a	  broader	  sample	  of	   the	  field´s	  members	  -‐	  not	  only	  “elite”	  members.	  Second,	  using	  an	  anonymous	  
survey5made	   it	   possible	   to	   collect	   a	   large	   number	   of	   comparable	   position-‐takings	   on	   journalistic	  
struggles,	  information	  which	  could	  later	  be	  used	  to	  study	  the	  cosmology	  of	  the	  field.

To	   sketch	   the	   structure	   of	   the	   Norwegian	   journalistic	   field,	   a	   paper	   questionnaire	   was	  
distributed	  to	  a	  random	  sample	  of	   2705	  members	  of	  The	  Norwegian	  Union	  of	  Editors	  (NR)	  and	  Union	  
of	   Journalists	   (NJ),	  of	   which	   1203	   responded	   (a	   response	  rate	  of	   45%6).	   From	  this	   data,	  a	  multiple	  
correspondence	  analysis	   (specific	  MCA)	  was	  done	  using	  indicators	  of	  various	  forms	  of	   capital	   in	   the	  
field	  (text	  box	  1	  and	  the	  appendix).

The	   analysis	   suggests	   that	   the	  space	   of	   Norwegian	   journalists	   in	   2005	   (Fig.	   1)	  was	   principally	  
organised	  around	  two	  hierarchical	  principles	  of	  division;	  a	  first	  division	  of	  seniority	  and	  the	  volume	  of	  
field-‐specific	  capital,	   and	   a	   second	   internal	   division	   which	   separates	   journalists	   according	  to	   their	  
volume	  of	   journalistic	  (symbolic)	  capital.	  To	  these	  oppositions,	  however,	  there	  are	  many	  concurrent	  
oppositions	   which	   together	   help	   establish	   the	   specific	   logic	   and	   cosmology	   of	   the	   Norwegian	  
journalistic	  field.

The	  first	  principle	  of	  division	  (north-‐south	  in	  the	  map)	  is	  one	  of	  seniority,	  as	  it	  opposes	  the	  older	  
journalists	   to	  the	   younger	   journalists.	  Not	  unexpectedly,	  as	   capital	   takes	   time	  to	  accumulate,	  this	   is	  
also	  to	  a	   large	  degree	  a	  division	  in	  the	  field-‐specific	  volume	  of	  capital,	  where	   the	  younger	  journalists	  
are	  defined	  most	  of	  all	  negatively,	  that	  is	   to	  say,	  by	  their	  general	  lack	  of	   it.	   It	  is	  also	  an	  opposition	  of	  
male	  vs.	   female,	  partly	   reflecting	  the	  historically	   increasing	  proportion	   of	   female	  journalists	   (which	  
makes	  them	  on	  average	   four	  years	  younger	  than	   the	  males),	  but,	  as	  we	  shall	  shortly	  see,	  also	  reflects	  
their	  generally	  subordinate	  position	  in	  the	  field.	  

If	  we	  examine	   how	  these	  differences	   in	  age,	  gender,	  habitus	  and	   capital	  volume	  are	  related	   to	  
positions	   in	   the	   journalistic	   universe,	  we	   see	   some	   interesting	   features.	  First,	   the	   axis	   opposes	   the	  
(older)	   journalists	   working	   in	   newspapers	   (local	   and	   regional	   newspapers	   in	   particular)	   to	   those	  
working	   in	   broadcasting	   (in	   this	   way,	   also	  reflecting	   an	  opposition	  of	   seniority	   at	   the	   institutional	  
level,	  separating	  “older”	  and	  “traditional”	  publications	  and	  types	  of	  mediums	  from	  younger),	  and	  those	  
working	   in	   the	  most	   traditional	   subjects	   of	   journalism	   (politics,	   foreign,	   national	   and	   local	   news,	  
sports	  and	  crime)	  to	  subjects	  which	  are	  less	  compliant	  with	  reigning	  journalistic	  ideals,	  like	  lifestyles,	  
consumer	  affairs	  and	  entertainment,	  which	  are	  commonly	  dealt	  with	  by	  younger	  journalists.	  Culture	  
journalism	  is	  also	  located	  at	  the	  lower	  rung	  of	  this	  hierarchy,	  being	  more	  often	  the	  affairs	  of	  young	  and	  
female	  journalists,	  whereas	  politics,	  foreign	  news,	  crime	  and	  sports	  are	  located	  higher	  according	  to	  an	  
inverse	  logic.
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5 Of course, the use of surveys are not incompatible with a field analysis based on known individuals, and were indeed used 
by Bourdieu in Homo Academicus (1988). The most important methodological choice in doing a field analysis, as I see it, is 
not between a “quantiative/survey”- and a “qualitative” approach, but between studying known or anonymous individuals.

6 The response rate is rather low -  but comparisons of those who have answered with the information available on the 
population through the member registers do not suggest major biases in the sample (cf. (Hovden 2008:225-230)



FIGURE 1. THE SPACE OF JOURNALISTS. JOURNALISTS AND EDITORS 2005.

Text box 1: The analysis of correspondences (The space of journalists)

This statistical model of the Norwegian journalistic field is based on a multiple correspondence 
analysis on 958 individuals. To indicate the respondent’s position in the field (and thus, in  its 
aggregated form, suggest the basic structure of the field) 12 questions and 49 modalities was chosen 
as active categories: Indicators of inherited capital (3 variables, 9 modalities) including questions of 
fathers and mothers occupation and political offices, indicators of educational capital and -career (2 
variables, 7 modalities), indicators of specific capital and professional career (7 variables, 33 
modalities) including place of work, years having worked as a journalist, having won or been on a jury 
for a journalistic prize, being in top or middle management of a media firm and current employer.  
For a detailed discussion of this statistical construction, see the appendix.
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It	  almost	  goes	  without	  saying	  that	  the	  younger,	  dominated	  pole	  of	  this	  axis	  is	  also	  characterised	  
not	   only	   by	   very	   different	   lifestyles	   and	   cultural	   dispositions	   (they	   are	  more	   often	   single,	  without	  
children,	  they	  read	  more	  literature,	   they	  are	   less	   interested	  in	  reading	  about	  sports	  but	  more	   in	   the	  
subjects	  of	  culture,	  trends	  and	  health	  etc.),	  but	  also	  by	  inferior	  wages	  and	  working	  conditions	  (they	  
more	  often	  report	  high	  levels	  of	  stress,	  being	  unsatisfied	  with	  work,	  having	  only	  temporary	  contracts,	  
finding	  the	  working	  environment	  unfriendly,	  and	  so	  forth).

The	  second	  principle	  of	  division	  (left-‐right	  in	  the	  map)	  appears	  predominantly	  as	  a	  volume	  axis	  
of	  journalistic	  capital,	  as	  almost	  every	   indicator	  for	   journalistic	  power	  and	  prestige	  is	  situated	  on	   the	  
left	  of	   the	   axis.	   Placed	   towards	   the	   left	  dominant	  pole	  we	  find	   those	  who	  have	  won	   or	   been	   in	   the	  
juries	  for	  the	  most	  prestigious	  journalistic	  prizes,	  who	  have	  occupied	  the	  most	  important	  positions	  in	  
both	   the	   union	   of	   journalists	   (NJ)	   and	   editors	   (NR),	   and	   the	   ones	   being	   selected	   for	   important	  
committee	  work.	  In	  this	  way,	  they	  are	  in	  a	  very	  privileged	  position	  to	  influence	  journalistic	  ideals	  and	  
norms	   –	  and	   thus	   the	  nature	  of	   journalistic	   capital	   -‐	   according	   to	  their	  own	   inclinations.	  They	  are	  
more	  likely	   to	  have	  published	  a	  scientific	  article	  on	  the	  subject	  of	   journalism	  and	  to	  have	  a	  master’s	  
degree,	  which	  means	  that	  they	  are	  able	  to	  bring	  a	  certain	  scientific	  capital	  as	  a	  weapon	  in	   journalistic	  
struggles.	  They	  also	  more	  often	  participate	  directly	  in	  the	  reproduction	  of	  the	  corps	  by	  lecturing	  and	  
censoring	   the	   next	   generation	   of	   journalists.	   Unlike	   more	   specialised	   social	   fields	   (e.g.	   the	  
mathematical	  field),	  the	  position	  of	   internal	  status	  in	  the	  journalistic	  field	   is	  also	  linked	  with	   	  some	  
degree	  public	  notoriety	  (for	  example,	  they	  are	  much	  more	  likely	  to	  have	  had	  their	  picture	  in	  a	  national	  
paper	  in	  the	  last	  year	  or	  appeared	  on	  television).

The	   accumulation	   of	   journalistic	   capital	   is	   not	   distributed	   evenly,	   but	   tends	   to	   proliferate	  
around	   certain	   journalistic	   specialisation´s	   and	   publications.	   Not	   surprisingly,	   the	   axis	   follows	   an	  
organisational	   hierarchy	   in	   news	   organisations,	   with	   editors,	   sub-‐editors	   and	   various	   types	   of	  
supervisors	   on	   the	   left	   and	   basic	   journalists	   and	   non-‐journalistic	   specialists	   (including	   graphic	  
designers	  and	  video	  editors)	   located	   on	   the	   right.	  Furthermore,	  we	   find	   that	   the	   same	  axis	  divides	  
journalists	   in	   the	   large	   national	   newspapers	   and	   (to	   some	   lesser	   degree)	   the	   state-‐owned	   public	  
broadcaster	   NRK	   from	  those	  working	  in	  magazines	   and	   local	   newspapers.	  Simultaneously,	   the	   axis	  
separates	   some	   of	   the	   most	   prestigious	   journalistic	   subjects	   (foreign	   news,	   political	   news	   and	  
economy)	   against	   the	   beats	   of	   medium	   (sports,	   crime)	   and	   low	   journalistic	   prestige	   (celebrities,	  
lifestyle,	  health,	  and	  consumer)7.	  Note	  also	  that	  the	  propensity	  to	  deal	  with	  national	  political	  subjects	  
is	  related	   to	  higher	  indicators	  of	  political	  capital,	  not	  only	  for	  the	  journalists	   (who	  are	  more	  likely	   to	  
have	   held	   a	   position	   in	   a	   national	  political	   party),	   but	  also	  by	   (more	   often	   than	   other	   journalists)	  
having	  fathers	  with	  political	  experience	  from	  local	  and	  national	  politics.	  

Journalistic	  status	   and	  power	  are	  not	   independent	  of	   social	   chances.	  The	  closer	  to	  the	  pole	  of	  
status	  and	   power	  you	  are	   in	   this	   universe,	   the	  more	  likely	   it	  is	  that	  your	  father	  was	  an	  editor	  rather	  
than	  a	  regular	  journalist,	  a	  principal	  or	  a	  secondary	  teacher	  rather	  than	  a	  primary	  school	  teacher,	  or	  a	  
managing	  director	  rather	  than	  an	   industrial	  worker.	  This	  specific	   journalistic	  hierarchy	   is	  thus	  also	  a	  
social	   hierarchy,	   separating	   those	   raised	   in	   families	   with	   more	   capital	   (in	   particular,	   educational	  
capital	  and	  cultural	  capital)	  from	  those	  with	   less	  privileged	  backgrounds	   (table	   2).	  Finally,	  the	   fact	  
that	  second-‐generation	   journalists	   are	   much	  more	   likely	   than	   first-‐generation	   journalists	   to	  gather	  
towards	   the	   dominant	   pole,	   indicate	   a	   tendency	   to	   a	   direct	  social	   reproduction	   of	   the	   journalistic	  
corps	  in	  this	  field.

By	  this	   logic,	  the	   informal	  socialisation	   of	   new	  journalists	   in	  the	  news	  rooms	  on	  which	  many	  
researchers	  place	  much	  emphasis	  when	   explaining	  the	  homogenisation	  of	   journalistic	  products	   (the	  
classical	   study	   is	   Warren	   Breed’s	   (1955)	   “Social	   control	   in	   the	   news	   room”)	   appear	   perhaps	   less	  
important	  than	  the	  silent	  orchestration	  of	  habitus,	  as	  journalists,	  following	  their	  own	  dispositions,	  are	  
attracted	   to	   journalistic	  publications	   and	   specialisation	  which	   “suit”	   them,	   that	  is,	  correspond	  with	  
their	  habitus,	  and	  are	  perceived	  by	  the	  editors	  as	  “suitable”.	  
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7 A seemingly contradictory finding is that those who have written “entertainment” as their main specialisation are located on 
the left and thus at the dominant pole. A closer look, however, reveals that the members in this category are relatively old 
(mean age is 42), have long journalistic experience (16 years on average) and work mainly in national television. Knowing that 
many of the most well-known television “entertainers” in Norway have long successful journalistic careers behind them (e.g. 
Nils Gunnar Lie and Anne Grosvold), this placement appear less puzzling.



TABLE 2. THE SPACE OF PUBLICATIONS. SELECTED INDICATORS. PERCENTAGES8.

NRK,  
national

NRK 
District

TV2 Other 
com. 

broadcast
ers

VG 
Dag-
bladet

Other 
national 

press

Large 
region. 
news-
paper

Large 
local 

news-
paper

Small 
local 

news-
paper

Maga-
zine

Spec-
ialist 
press

n= 99 74 40 40 82 94 56 105 236 73 43
% female 52 35 43 48 32 37 30 33 30 51 43
Year of birth

<1950 14 14 9 1 6 14 25 21 12 19 19
1950-59 23 20 15 13 30 23 31 23 23 17 39
1960-69 37 35 23 15 29 24 29 22 26 26 33

1970- 27 30 52 71 35 39 15 33 39 38 9
Fathers edu. level

No higher edu 29 52 51 46 42 55 57 66 61 50 66
Master or higher 24 15 17 10 21 17 7 10 9 21 12

1-4 years high edu. 47 33 32 44 37 28 36 24 30 29 22
Fathers profession

Politician/senior public 
servant

12 5 9 0 9 4 12 4 8 4 3
Business manager/ 

small enterprises
13 15 7 12 15 12 13 13 11 10 13

Natural scientist , 
economist or lawyer 

11 7 18 7 7 10 2 3 6 15 6
Teachers/lecturer in 
sixth form or higher 

14 8 3 11 11 8 4 7 5 9 4
Engineer or technician 9 9 6 18 10 6 8 13 3 11 12

Schoolteacher 8 8 12 11 6 3 2 4 10 0 3
Clerk 9 3 3 13 12 7 7 8 8 4 6

Journalists and 
related trades

6 2 3 0 6 11 13 6 3 9 4
Primary occupation 3 5 15 4 7 6 7 9 8 7 8

Craftsman 1 15 7 3 9 13 7 10 11 12 15
Machine worker or 
unskilled labourer

7 17 12 15 6 11 12 11 15 11 12
Military 7 8 6 6 2 7 13 13 11 9 14

Father political 
office

Local office 8 15 12 14 17 14 9 12 16 15 19
Regional / national 4 4 4 3 9 7 11 3 5 4 4

Type of education
Humanities 33 32 39 31 27 26 27 25 22 42 20

Social Science 62 70 60 81 57 57 36 56 42 35 50
 journalism 45 31 23 50 39 37 22 36 27 26 31
Pedagogic 8 8 6 1 2 5 15 6 10 8 11

Other 3 9 9 4 5 12 5 5 9 7 13
Journalistic 
experience

>20 yrs 22 30 16 8 42 30 56 41 25 29 39
10-20 yrs 46 36 41 20 37 36 28 32 40 38 38

<10  yrs 32 34 43 72 21 34 16 26 35 33 23
Prize for 
journalism

Major prize 2 2 3 0 12 6 2 7 5 3 4
Minor prize 13 11 6 10 10 8 10 6 7 7 14

Jury for prize
4 4 1 2 7 2 1 2 2 3 4

Office in NJ 37 58 26 18 37 39 41 55 52 29 55
Income 

(thousands)
<300 NOK 12 9 14 30 10 4 0 20 22 16 17

300-500 NOK 69 85 31 54 23 62 46 65 63 52 72
>500 NOK 19 6 54 16 67 33 54 14 15 32 11

* The great prize for journalism <Den store journalistprisen>, Narvesen-, Hirschfeld- or SKUP-prize.

ELEMENTS	  OF	  A	  JOURNALISTIC	  COSMOLOGY
This	   particular	   topology	   of	   power,	   where	   journalists	   are	   located	   at	   various	   degrees	   of	   a	  

dominating	   or	   dominated	   relation	   (or	   “journalistic	   classes”),	   valorises	   (to	   borrow	   a	   concept	   from	  
Gaston	   Bachelard	   (1938)	   the	   journalistic	   symbolic	   space.	   Following	   a	   homologous9 	   logic	   to	   the	  
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8 A larger selection of statistical properties of these institutions can be found in Hovden (2008:146-150). 

9 It is important to note that the cosmology of a social field is something quite different than the cosmology of a social space. 
Most fundamentally, one is not “born” into a social field, but one enter it with a habitus which is fundamentally formed 
outside the field (if in conditions favourable to the logic of the field).



different	  social	  value	   attributed	   to	  cultural	   practices	   through	   their	  placement	  in	   the	   social	   space	  as	  
demonstrated	  by	  Bourdieu	  in	  Distinction	  (1984a),	  the	  general	  structure	  of	  the	  Norwegian	   journalistic	  
social	  cosmos	   is	   largely	  reproduced	  by	   journalistic	  struggles	   into	  a	  sacred	  cosmos,	  a	  symbolic	  order,	  
where	  various	  forms	  of	  journalism	  and	  journalists	  are	  hierarchally	  ordered	  according	  to	  internal	  worth	  
(e.g.	   the	  difference	  between	   the	  low	  status	  of	   the	   forms	  of	   “cultural	   journalism”	  associated	  with	   the	  
magazine	   press	   and	   young	  women,	   versus	   the	   higher	  status	  of	   national	  political	   journalism).	  This	  
particular	   structuration	   of	   the	   journalistic	   field	   appears	   “in	   the	   last	   instance”	   as	   being	   largely	  
overdetermined	   by	   the	   overarching	   logic	   characterising	   the	   Norwegian	   social	   space	   (the	   relations	  
between	  the	  various	  social	  classes	  and	  between	  the	  sexes).	  This	   is	   suggested	   not	  only	   in	  the	  way	   the	  
symbolic	   hierarchy	   of	   the	   journalistic	   field	   is	   also	   a	   social	   hierarchy,	   where	   the	   symbolically	  
dominating	   journalists	   are	   characterised	   more	   often	   by	   a	   dominating	   habitus,	   but	   also	   by	   the	  
homology	  of	   the	  positions	  of	  various	  publications	  and	   journalistic	  specialisations	  in	  the	  social	  space	  
and	  in	  the	  journalistic	  space	  -‐	  cf.	  for	  example	  the	  high	  internal	  prestige	  of	  foreign	  and	  economic	  news	  
in	  the	  field	  and	  the	  relatively	  high	  position	  of	  it´s	  readers	  (Hovden	  2008:66-‐71).

In	   figure	   2,	   some	   journalistic	   position-‐takings	   are	   roughly	  mapped	   onto	   the	   structure	   of	   the	  
journalistic	  field	   presented	   earlier10.	   First,	   one	  can	   in	   the	   Norwegian	   field	   of	   journalism	   identify	   a	  
relatively	   small	   but	   powerful	   “religious	   status	   group”	   (Weber	   1978:539),	   a	   charismatic	   elite	   (often	  
columnists	   or	   editors	   in	   the	   largest	   national	   publications,	   or	   leaders	   for	   central	   journalistic	  
institutions)	  in	  the	  north-‐west	  sector	  of	  the	  structure	  of	   the	  field	  which	  are	  central	  interpreters	  of	   the	  
sacred	   journalistic	   tradition	   and	   its	   canonical	   texts	   (above	   all,	   its	   “Code	  of	   ethics”	   <“Vær-‐varsom-‐
plakaten”>	  and	  “The	  rights	  and	  duties	  of	  the	  editor”	  <Redaktørplakaten>).	  These	  pundits	  of	   the	  press	  
are	  by	   their	  position	  able	   to	  wield	  great	  symbolic	  power	  and	   influence	  the	  symbolic	  hierarchies	  and	  
the	  field’s	  borders	  (who	  is	  a	  journalist	  or	  not)	  through	  their	  presence	  in	  national	  media,	  on	  juries	  and	  
in	  central	  organisations,	  and	   everywhere	  else	  the	   journalistic	  nomos	  are	  debated.	  Together	  with	   the	  
upper-‐middle	   classes	   of	   journalistic	   charisma	   (middle	   left),	   they	   appear	   to	   be	   characterised	   by	   a	  
relatively	   intense	   and	   intellectualised	   journalistic-‐religious	   life,	   a	   personal	   ethic	   of	   journalistic	  
salvation	   (cf.	   (Weber	   1978:540),	   with	   a	   strong	   illusio,	   a	   strong	   feeling	   of	   “being	   a	   journalist”	   and	  
identifying	  with	  the	  “journalistic	  mission	  for	  society”	  <samfunnsoppdraget>.	  

They	  more	  often	  have	  charismatic	  ideals	  of	   creativity,	  and	  appear	  more	  willing	  to	  fight	  other	  social	  
elites	   (in	   particular	   the	   political	   elite)	   for	   supremacy	   when	   the	   journalistic	   field’s	   autonomy	   is	  
threatened,	   with	   strong,	   in	   some	   cases	   almost	   Bhramanistic	   pollution	   /	   caste	   taboos	   concerning	  
contact	  with	  sources	  or	  mixing	  journalistic	  work	  with	  other	  types	  of	  work	  (e.g.	  being	  a	  councillor	  or	  
leading	  a	  local	  sports	  team).	  They	  are	  contrasted	  with	  the	  “mass	  religiosity”	  of	  the	  journalistic	  masses,	  
who,	   if	   in	   need	  of	   sacred	   legitimation	   of	   their	  mundane	  activities,	   appear	   to	  be	   less	  moved	   by	   the	  
intellectual	   side	   of	   the	   journalistic-‐religious	   ideas.	   In	   particular	  this	   goes	   for	   the	  symbolically	  most	  
dominated	  journalists,	  who	  appear,	  in	  Weber’s	  term,	  “religiously	  unmusical”	  (1988b)	  or	  in	  some	  cases	  
even	  sacrilegious	  in	  their	  views	  (e.g.	  disagreeing	  with	  the	  importance	  of	   free	  journalism),	  displaying	  a	  
weaker	  personal	  sense	  of	  “being	  a	  journalist”	  and	  often	  have	  work	  which	  makes	  it	  hard	  to	  identify	  with	  
the	   status	   elites’	   proclamation	   of	   general	   ideals	   of	   journalism.	   One	   should	   here	   also	   note	   the	  
parallelism	  between	  internal	  symbolic	  power	  and	  external	  social	  power	   (and	  thus,	  between	   less	  and	  
more	  dominated	  habituses),	  which	  probably	  provides	  these	  differences	  with	  much	  of	  their	  logic.
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10 The figure have been made by studying the placement of various position-takings projected onto the previous MCA as 
passive points. This information have been used - usually by combining the readings of several variables - to locate general 
inclinations along their approximate vector directions of this space (towards the lower left, toward the top etc.) following the 
logic of presentation of premodern cosmologies used in structural anthropology (in particular, (Bourdieu 1990a)). The figure 
does thus not faithfully reproduce the factor planes of the correspondence analysis, but is closer to what Bourdieu (1984a:
452) terms a “theoretical schema”. Cf. also table 6 in the appendix.



FIGURE 2. ELEMENTS OF A NORWEGIAN JOURNALISTIC COSMOLOGY. JOURNALISTS AND EDITORS, 2005. 

To this left-right opposition, between the journalistically sacred and profane, journalistic purity 
and impurity, there appears a top-town opposition (in both the spatial sense and as a reflection of 
position in the field, being related to the axis of volume of field specific capital), which opposes 
the younger and the older journalists, the males and the (more often) females, which also opposes 
ideals of journalistic universalism vs. pluralism. This is for example seen in their opposed views to 
the questions of whether all journalists ought to have a “shared ideal for their practice” or “the 
same basic competence”, a difference which can probably partly be explained as an effect of 
younger journalists’ more heterogeneous background (not only are they more often women, and 
more often have an education at university level), and work in a more diverse range of journalistic 
mediums and departments. The younger journalists are also less concerned with political 
neutralism, which might be an effect of their lack of personal experience with the party press and 
the related journalistic debates concerning this, but is perhaps also related to a more realistic 
understanding of journalistic practice as necessarily providing political effects and less belief in 
the idea of journalism as a simple reporting of “facts” (e.g. through their journalist studies or other 
academic studies).

THE	  JOURNALISTIC	  FIELD;	  THE	  CULTURAL	  WORLD	  REVERSED?
At	   its	  most	   fundamental,	   the	   space	   of	   Norwegian	   journalists	   has	   the	   “classic”	   structure	   of	   a	  

social	  field	  as	  envisioned	  by	  Bourdieu	  in	  many	  studies:	  a	  first	  separation	  according	  to	  seniority	  which	  
is	  also	  one	  of	  volume	  of	  field-‐specific	  capital,	  and	  a	  second	  separation	  according	  to	  the	  field’s	  dominant	  
form	   of	   symbolic	   capital	   (what	   I	   have	   termed	   journalistic	   capital).	   Even	   if	   the	   journalistic	   field	  
apparently	   differs	   from	   the	   traditional	   cultural	   fields	   as	   described	   by	   Bourdieu	   by	   its	   lack	   of	   a	  
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“restricted	  scale”	  subfield	   (where	   the	  production	   is	   primarily	   for	  peers)	   as	   all	   journalism	  is	   in	   effect	  
“large	   scale”-‐oriented	   (directed	   towards	   an	   audience	  which	   is	   not	  agents	   in	   the	   field),	   this	   second	  
organising	  principle	  of	   the	  Norwegian	  field	  –	  being	  related	  to	  symbolic	  capital	  –	  by	  definition	  divides	  
individuals	  according	  to	  different	  levels	  of	  peer	  recognition11,	  and	  also	  a	   “journalism	  for	  journalism´s	  
sake”.	  In	  this	  way,	  the	  structural	  logic	  of	   the	  Norwegian	  journalistic	  field	  appears	  to	  contain	  elements	  
of	  a	  struggle	  between	  an	  autonomous	  vs.	  heteronymous	  principle	  similar	  to	  that	  which	  Bourdieu	  sees	  
as	  common	  to	  all	  cultural	  fields	  (Bourdieu	  1996a:216).

A	  more	  detailed	  comparison	  of	   the	  proposed	  structure	  of	  Norwegian	  journalistic	  field	  and	  the	  
French	   journalistic	   field	   as	   suggested	   by	   Bourdieu	  must	  however,	   unfortunately,	  be	   very	   tentative,	  
because	  of	   the	  nature	  of	  most	  of	  his	  writings	  on	  journalism:	  often	  delivered	   in	  popular	  genres	  or	  as	  
general	  comments	  in	  writings	  not	  directly	  directed	  towards	  the	  minute	  workings	  of	   journalistic	  fields,	  
not	   in	   a	   dedicated	   prosopographic	   analysis	   of	   the	   French	   journalistic	   field.	   The	   lack	   of	   empirical	  
precision	  in	  these	  texts,	  in	  particular	  when	  it	  comes	  to	  the	  analytical	  level	  and	  selection	  of	   individuals	  
and	  institutions,	  makes	  it	  easy	  in	  a	  comparison	  to	  mistake	  dissimilarities	  for	  similarities	  and	  vice	  versa	  
(e.g.	  is	  Bourdieu	  in	  On	  Television	  speaking	  mainly	  of	  a	  Parisian	  journalistic	  field,	  of	  internal	  relations	  
between	   dominant	   agents	   and	   institutions	   similar	   to	   his	   analysis	   in	   Homo	   Academicus,	   or	   is	   he	  
speaking	  of	  a	  more	  general	  national	  field?	  Which	  selection	  of	  publications	  and	  journalists	  were	  in	  his	  
mind?	  Were	  e.g.	  journalists	  in	  magazines	  or	  the	  specialist	  press	  part	  of	   the	  picture?).	  This	  problem	  is	  
not	  only	   related	  to	  discussions	  of	   structure,	  but	  also	  to	  other	   features	  of	   the	  two	   journalistic	  fields,	  
which,	  as	  in	  the	  case	  of	  autonomy	  or	  illusio,	  one	  must	  expect	  to	  vary	  much	  with	  the	  sample	  and	  level	  
of	  analysis	  of	  the	  field	  (e.g.	  an	  “elite”	  analysis	  of	  editors-‐	  and	  subeditors	  in	  large	  newspapers	  versus	  my	  
more	  general	  and	  heterogeneous	  sample	  of	  the	  field’s	  agents).	  Keeping	  these	  uncertainties	  in	  mind,	  I	  
will	   risk	  pointing	  out	  some	   apparent	  disparities	   between	  my	  analysis	  of	   the	  Norwegian	   journalistic	  
field	  and	  Bourdieu’s	  analysis.	  

Bourdieu	   (1998a)	   describes	   the	   French	   journalistic	   field	   as	   fundamentally	   divided	   between	  
newspapers	   that	   give	   news	   (stories	   and	   events)	   and	   newspapers	   that	   give	   views	   (opinions	   and	  
analysis),	   contrasting	   mass	   circulation	   newspapers	   like	   France	   Soir	   and	   smaller	   intellectual	  
newspapers	   like	  Le	  Monde	  Diplomatique.	  Even	   if	   there	   is	   evidence	  of	   marked	  antagonisms	   between	  
journalists	   in	   the	   larger	   commercial	   and	   the	   smaller	   intellectual	   media	   in	   Norway	   (Hovden	  
2008:169-‐176)	  which	  might	  be	  important	  for	  an	  analytic	  sub	  level	  (e.g.	  a	  space	  of	  Norwegian	  national	  
newspapers),	  this	  opposition	   appears	   to	  be	  of	   secondary	   importance	  for	  the	   logic	  of	   the	  Norwegian	  
journalistic	  field	  on	  a	  national	  level.	  Rather	  than	  an	  opposition	  between	  news	  and	  views,	  intellectual	  
and	  commercial	   (in	   relation	  to	  the	  field’s	  symbolic	  capital),	   the	  Norwegian	   field	  appear	  to	  primarily	  
follow	   a	   centre-‐periphery	   logic	   (opposing	   larger	   national	   and	   smaller	   regional	   media),	   of	   varying	  
distance	   to	   traditional	   (or	   hegemonic)	   notions	   of	   journalism,	   and	   seniority	   in	   the	   field,	   both	  
institutional	   (e.g.	   journalists	   in	   the	   traditional	   press	   and	  NRK	  vs.	   journalists	   in	   the	  magazine	  press	  
and	  commercial	   broadcasting)	  and	   on	   an	  individual	   level	   (e.g.	  between	  different	  generations	   in	   the	  
field).	  

If	   these	   apparent	   dissimilarities	   do	   reflect	   real	   differences	   between	   the	   two	   fields,	   it	   seems	  
reasonable	   that	   some	   of	   the	   explanation	   is	   related	   to	   the	   very	   different	   newspaper	   traditions:	   In	  
contrast	   to	   both	   France	   and	   England	   (Curran,	   Douglas	   et	   al.	   1980;	   Sparks	   1988),	   Norway	   has	   for	  
decades	   been	   dominated	   by	   omnibus	   newspapers,	   a	   situation	   which	   Martin	   Eide	   (1998)	   termed	  
newspaper	  schizophrenia,	  where	  the	  most	  base	  forms	  of	  tabloid	  journalism	  -‐	  daily	  melodramas,	  advice	  
on	  how	  to	  achieve	  orgasms,	  daily	  coverage	  of	  reality	  shows	  and	  their	  stars	  -‐	  alternate	  with	  the	  peaks	  of	  
journalistic	  achievement	  in	   the	   form	  of	   analytical	  commentaries	  and	  critical	  journalism	  in	   the	  same	  
newspapers	  (Dagbladet	  and	  VG	  are	  prime	  examples	  of	  this)12.	  Rather	  than	  developing	  a	  distinct	  “pure”	  
popular	  press	  similar	  to	  The	  Sun	  in	  England	  or	  Bild	  Zeitung 	  in	  Germany13,	  positioned	   largely	  outside	  
the	   national	   public	   debate,	   the	   Norwegian	   mediums	   which	   most	   clearly	   represent	   this	   form	   of	  
journalism	   (VG,	  Dagbladet,	   TV2)	   are	   in	   contrast	   central	   to	   public	   debate	   in	   Norway.	   Intellectual	  
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11 Bourdieu (1998b:53) seems to imply this is also to be the case with French journalism.

12 Note that neither VG or Dagbladet were originally established as popular papers, but were rooted in projects to enlighten 
the public from above, and later underwent extentsive processes of popularization (Eide 2007).

13  Similar exponents for this form of journalism can be observed in both Sweden (Expressen, Aftonbladet) and Denmark 
(Extra Bladet, BT).



newspapers,	  on	  the	  other	  hand,	  are	  very	  marginal	  in	  Norway:	  the	  weekly	  publications	  Morgenbladet	  
(14000	   per	   issue)	   and	  Dag	  og	   Tid	   (7000)14 	   are	  probably	   the	   two	   closest	  candidates.	   Instead,	   semi-‐
popular	  journals	   (with	  a	  monthly	  or	  less	  frequent	  publication)	  –	  in	  particular	  Samtiden	  -‐	  seem	  to	  fill	  
some	   of	   this	   niche	   in	   Norway	   (the	   late	   rhetoric	   Georg	   Johannesen’s	   (2000:191)	   description	   of	   the	  
journal	  Nytt	  Norsk	  Tidsskrift	  as	  “Dagbladet	  wearing	  a	  cravat”	  is	  in	  this	  context	  quite	  apt.	  

Another	  pronounced	  feature	  of	   the	  Norwegian	   journalistic	  field	  as	  it	  appears	  in	  this	  analysis	  is	  
the	   concurrence	   (or	   lack	   of	   separation)	   of	   almost	   every	   major	   form	  of	   capital	   both	   internal	   and	  
external	   to	  the	  field	   –	  political,	  economic,	  scientific,	  intellectual	  –	  in	   a	  veritable	  amalgam	   of	   power.	  
For	   example	   the	   journalists	   in	   Dagbladet	   and	   Aftenposten	   combine	   a	   high	   journalistic	  prestige	   (a	  
placement	   towards	   the	   upper	   left	   in	   the	   map)	  with	   high	   salaries	   and	   a	   large	   company	   (economic	  
capital,	   total	   journalistic	   “weight”),	   with	   a	   relatively	   large	   proportion	   of	   journalists	   with	   political	  
experience	   through	   themselves	   or	   their	   parents	   holding	  a	   political	   office,	   relatively	   many	   with	   an	  
education	  on	  a	  bachelor’s	  or	  master’s	  degree	  level	  (educational	  capital	  /	  intellectual	  capital	  /	  scientific	  
capital),	  having	  more	  often	  parents	  who	  have	  been	   journalists	  (which	   is	  partly	  a	  form	  of	   journalistic	  
capital,	   but	  also	   a	   social	   capital	   as	   a	  well-‐regarded	   journalistic	   surname	   can	  make	   it	   easier	   to	  get	  
recognised	   and	   a	   job	   in	   prestigious	   publications)	   and/or	   in	   relatively	   high	   social	   positions	   (a	  
dominating	  habitus)	  etc.	  

It	  is,	  however,	  difficult	  to	  say	  whether	  this	   lack	  of	  differentiation	  of	   journalistic	  products	  and	  in	  
distribution	  of	  capital	  primarily	  reflects	  that	  the	  journalistic	  field	  have	  had	  much	  less	  time	  to	  develop	  
in	  Norway	  (the	  press	  had	  a	  very	  late	  start,	  cf.	  (Høyer	  1995).	  It	  could	  also	  be	  an	  effect	  of	  possibly	  greater	  
social	  homogeneity	  (both	  of	   the	  Norwegian	  society	  in	  general,	  and	  of	   journalists	  as	  a	  group).	  It	  might	  
also	  be	  a	  kind	  of	   general	   “limiting	  effect”	  on	   heterogeneity	  effected	   by	  a	  very	   small	  market	   (even	   if	  
having	  a	  very	  high	  rate	  of	  newspaper	  reading	  and	  newspapers	  per	  capita15,	  the	  population	  of	  Norway	  is	  
still	   small	   -‐	   4.7	   millions)	   or	   a	   relative	   small	   body	   of	   journalists	   (remembering	   that	   for	  Durkheim,	  
social	   differentiation	   was	   an	   effect	   of	   competition	   following	   social	   concentration).	   Cross-‐national	  
studies	   are	   probably	   needed	   to	   provide	   information	   on	   the	   importance	   of	   such	   factors	   on	   the	  
formation	  of	  social	  fields.	  

A	  CHARISMATIC	  ECONOMY
Internal	  symbolic	  capital	  in	  the	  Norwegian	  journalistic	  field	  is	  perhaps	  historically	  constructed	  

against	   the	   commercial	   (as	   well	   as	   the	   party-‐political),	   but	   at	   the	   same	   time	   it	  appears	   to	   have	   a	  
coexistence	  with	  “business	  as	  any	  other	  business”	  which	  in	  the	  eyes	  of	  the	  majority	  of	  the	  agents	  in	  the	  
field	  appears	  to	  be	  perceived	  as	   legitimate	  and	  largely	  unproblematic	  (this	  is	   likely	  a	  common	  feature	  
for	  heteronymous	  fields).	  Some	  of	   the	  mechanisms	  of	   this	   Janus-‐like	  field	  economy	  is	  not	  difficult	  to	  
understand.	  A	   large	   national	   newspaper	   can	   for	   example,	   in	   contrast	   to	   a	   small	   local	   newspaper,	  
because	  of	   its	   larger	  number	  of	   readers	   (and	   thus	  large	   income)	  afford	  to	  hire	  more	  journalists,	  and	  
have	   a	   far	   larger	   degree	  of	   journalistic	   specialisation	   (e.g.	  hiring	   columnists	   for	  political	   news	   and	  
culture),	  and	  put	  several	  journalists	  to	  work	  on	  a	  single	  case	  for	  weeks	  -‐	  a	  quite	  unthinkable	  luxury	  in	  a	  
small	  newspaper.	  Such	  mechanisms,	  which	  obviously	  increases	  dramatically	  the	  chances	  for	  winning	  a	  
journalistic	   prize	   and	   internal	   recognition,	   demonstrates	   how	   economic	   capital	   in	   this	   field	   can	  
relatively	   easy	   be	   converted	   into	   symbolic	   capital	   (going	   from	   a	   “large”	   to	   an	   “important/good”	  
newspaper	  in	  the	  eyes	  of	   journalists).	  A	  large	  newspaper	  can	  also	  offer	  its	  journalists	  higher	  wages	  and	  
a	   large	   audience	   (and,	   even	  more	   important,	   the	   possibility	   to	   have	   a	   constant	   presence	   for	  other	  
journalists,	  and	  thus	  form	  the	  basis	  for	  a	  social	  capital	  which	  are	  important	  when	  positions	  and	  prizes	  
are	  to	  be	  distributed),	  and	  thus	  attract	  journalists	  which,	  in	  turn,	  contribute	  with	  their	  symbolic	  work	  
to	  the	  internal	  recognition	  of	  the	  publication.	  Conversion	  also	  happens	  the	  other	  way	  (from	  economic	  
to	  symbolic	  capital),	  both	  on	  an	  individual	   level	   (e.g.	   in	  raised	  wages	  for	  a	  prize-‐winning	  journalists)	  
and	   on	   the	   level	   of	   a	   single	   publication	   (a	   better	   product,	  which	   may	   improve	   its	   chances	   in	   the	  
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14 Circulation figures for 2005. Source: MedieNorge.

15  226 newspapers were published in Norway in 2005 (Høst 2006). In an international comparison in 2003, Norway was 
narrowly beaten by Luxembourg as the country with the most daily newspapers per capita (22.6 per mill), compared to 2.3 
per mil. in UK and 1.8 in France. 63% of Norwegians read a newspaper for minimum 0.5 hours an average day in 2006, 
compared to 40% of average Europeans (UK 45%, France 28%). Only 6% say they do not read any politics/current affairs in a 
newspaper daily, whereas 28% of Europeans say the same (UK 30%, France 40%). Source: European Social Survey 2006.



market)	   or	   even	   a	   group	  of	   publications	   (e.g.	   via	   economic	  advantages	   linked	   to	   the	   qualification	  
required	   for	   the	  access	  to	  state	  subsidies.	  For	  example	  in	  Norway	   “newspapers”	  are	  exempt	  to	  V.A.T,	  
but	  “magazines”	  are	  not).	  

This	   relatively	   ease	  of	   conversion	  betweem	  symbolic	  and	  economic	  in	   this	   field	  no	  doubt	  has	  
important	  structural	   effects,	  and	   indicates	   a	   field	  with	  a	   relatively	   low	  autonomy.	  First,	  one	  would	  
expect	  that	  this	  contributes	  to	  a	  certain	  mystification	  of	  the	  fact	  that	  symbolic	  (holy)	  power	  usually	  are	  
based	   on	   economic	   (profane)	   power	   and	   provides	   its	   beneficiaries	   a	   “theodicy	   of	   their	   own	  
privilege”	  (Bourdieu	  1990b:133).	  Even	  if	  the	  editors	  of	  the	  larger	  publications	  must	  to	  a	  certain	  degree,	  
to	  paraphrase	   the	   clerical	   advice	  given	   to	  Protestants	   when	  producing	  children,	   make	   an	   effort	   to	  
“soberly	  produce	   newspapers”,	  without	  displaying	  any	  signs	   of	   economically	   motivated	  enthusiasm,	  
these	  characteristics	  of	   the	  field	  (which,	  again,	  may	  be	  common	  to	  “heteronymous	  fields”)	  appear	  to	  
make	   the	  field	  ripe	   for	  allodoxia	   -‐	  mistaking	  one	  thing	   for	   another:	  a	  deep-‐set	  structural	  confusion	  
where	   economic	   success	   (large	   circulation/audience)	   is	   mixed,	   and	   thus	   confused,	   with	   symbolic	  
success	   (internal	   prestige),	  and	   democratic	   success	   (e.g.	   a	   “major	   scoop”	   being	  mistaken	   for	   a	   real	  
contribution	   to	   democracy)	   -‐	   a	   secular	   version	   of	   the	   Calvinist	   belief	   in	   economic	   success	   as	   a	  
symptom	  of	  one’s	  own	  state	  of	   religious	  grace	  (Weber	  1988a:523).	  One	  would	  expect	  that	  this	  makes	  
the	   Norwegian	   journalistic	   field	   extremely	   vulnerable	   to	   an	   economic	   logic,	   as	   such	   a	   logic	   can	  
relatively	  easily	  be	  reconciled	  and	  justified	  within	  the	  dominant	  symbolic	  logic	  of	  the	  field.	  	  
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APPENDIX:	  STATISTICAL	  PROPERTIES	  OF	  THE	  MCA	  OF	  JOURNALISTS
THE SELECTION OF ACTIVE MODALITIES AND INDIVIDUALS. To reconstruct the main oppositions of the 
Norwegian journalistic field, the relative distribution of the journalist’s habituses and their position in the 
relative distribution of various forms of power (capital) in this universe, that is, trying to follow the 
sociological and methodological programme for a field analysis exemplified by Bourdieu’s analyses of 
other social fields, a series of multiple correspondence analyses (specific MCA) was done on a statistical 
sample of Norwegian journalists and editors. In the end, a solution was chosen where the following 12 
questions and 49 modalities were chosen as active categories, which for purposes of presentation can be 
roughly grouped into three (not mutually exclusive) categories:

Indicators of inherited capital (3 variables, 9 modalities): fathers occupation (3 modalities: public 
sector, education, culture / private sector, technician, clerk / agriculture, fishing, manual work), mothers 
occupation (3 modalities, like father), father or mother having held political office (3 modalities: father or 
mother held national or regional political office / local political office / no political office).

Indicators of educational capital and educational career (2 variables, 7 modalities): educational level 
(4 modalities: no higher education / 1-2 years of higher education / 3-4 years / 5 or more years), type 
of journalism education (3 modalities: journalism education at one of the university colleges of Oslo, 
Volda, Stavanger or Bodø / other journalistic education / no formal journalistic education).

Indicators of various forms of specific capital and professional career (7 variables, 33 modalities): 
number of years having worked as a journalist (3 modalities: < 10 years / 10-20 years / >20 years), 
having received a major journalistic prize (3 modalities: SKUP or The Great Prize for Journalism <Den 
store journalistprisen> / other prize for journalism / no prize), having been on a jury for a journalistic 
prize (2 modalities: yes / no), office in the press organizations (3 modalities: national function / local/
regional function / no function), being (now or earlier) in the top management of a media firm/
publication (3 modalities: large publication / smaller publication / no), being (now or earlier) in the 
middle management of a media firm/publication (3 modalities: large publication / smaller publication / 
no), current employer (14 modalities: NRK / NRK regional-district / TV2, other national commercial 
broadcaster or television production company / VG or Dagbladet / leading regional newspapers 
(Stavanger Aftenblad, Bergens Tidende, Adresseavisa, Aftenposten) / other national- or large city-
newspaper / large local newspaper / medium local newspaper / small local newspaper / non-daily local 
newspaper / weekly press / specialist press / freelancer / unknown). 

A meticulous discussion of all the considerations which went into the choice of active variables and their 
final coding would be very extensive. In addition to the limitations inherent in the design of the 
questionnaire, it was the result of a long series of correspondence analyses where different analytical 
strategies, each with its own set of variables and coding were tried out. As will be apparent to anyone 
who studies the questionnaire (Hovden 2008), the coding of the active variables in the final analysis is 
very simple compared to the information available (especially since many of the central variables were 
open questions). There are several reasons for this. First, capital is by definition a scarce resource, and in 
practice many important distinctions – for example between winning a SKUP prize (which are given for 
concrete examples of “investigating journalism”) and “the Great prize for journalism” (which is a more 
general “honour prize”) – had to be merged into the same category to avoid categories with very small 
frequencies. This because of the “five-percent rule”, as recommended by Le Roux and Rouanet 
(2004:216), as small categories have a tendency to introduce a large amount of variance and thus 
strongly the determination of the axes (Ibid.203). Second, for similar reasons, many interesting variables 
– for example if the respondent had written a scientific book or article (indicating possible scientific 
capital) – were so rare that they had to be excluded. Third, because the contribution of a variable to the 
variance of the cloud is also a function of its coding (the greater the number of modalities, the more 
variance), Le Roux and Rouanet advise that the number of modalities for each variable should ideally be 
roughly equal (Ibid.193,214). As most of the indicators of capital were – for reasons discussed above - in 
the form of 3-4 modalities pr. variable, this suggested a similar simple coding also for the indicators of 
inherited capital and educational career. An exception, however, was made for the respondent’s current 
place of work, which was coded in 14 categories. The result is a selection of active categories which are 
clearly less than ideally balanced both in the terms of the number of categories per variable and in the 
number of variables and total categories per “theme”.

This statistical model of the space of Norwegian journalists and editors is based on data from a survey of 
members of the Norwegian Union of Journalists (NJ) and the Norwegian Union of Editors (NR) in the 
summer of 2005. 

958 of the 1203 respondents were included as active individuals (who influence the statistical 
construction). 245 respondents were given the status of passive individuals (who do not). 217 of the 
excluded were NJ members with no current journalistic employment, like students of journalism and 
retired journalists who still retained their memberships. The exclusion of non-working members of NJ 
from the analysis is not without its problems, as one by this operation very probably do exclude some 
persons who are likely to be active agents in the field (sharing the illusio and participating in various 
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journalistic struggles). The goal of this particular analysis, however, is not to faithfully include all 
“members” and exclude “non-members“ (a task which would in any case be extremely difficult because 
such an operation in reality requires intricate knowledge of the persons far extending the anonymous 
information provided in a questionnaire, e.g. it is perfectly possible that of two press researchers, 
working at the same academic institution, only one is an active participant in the field): it is to 
reconstruct the main oppositions of the field, the general distribution of the important forms of capital 
and habituses. In this way, for example, excluding the students from the analysis probably results in 
little loss of information, as most of them will have the lowest possible score on all indicators of capital. 

When doing the initial correspondence analyses with all respondents as active points, the result was 
usually a variant – of varying strength - of what in MCA is termed a “Guttman effect” (or “horseshoe 
effect”): the modalities took on a parabolic shape in the factor plane with the oldest (retired) journalists 
and the youngest (student) journalists sited on opposite ends, suggesting an underlying quasi-
functional relationship in the data (Ibid.220). In other words, the differences between the youngest (the 
students) and the oldest (the retired) journalists - not only in terms of capital, but also in the educational 
and social indicators - tended to influence the orientation of the principal axes so strongly that all other 
differences in the data were obscured. Even if this is a “correct” result from a purely statistical point of 
view (given the data and its coding), it is not very interesting sociologically, because the analysis is 
unable to bring out the finer interrelationships between the agents as a whole. Because of these factors, 
the students and retired journalists were reclassified into passive individuals. Also, because I wanted to 
include a question on the current place of work as an active variable, all journalists with no current place 
of work were omitted. 

Because the members of the journalists and the editors unions (NJ and NR) constitute two samples with 
very unequal chances of being selected for participation in the survey (an editor was approximately four 
times as likely as a journalist to receive the survey), the analysis was weighted accordingly. 

GEOMETRIC ANALYSIS AND INTERPRETATION OF AXES. We have 12 active questions (Q) and 49 active 
modalities (K), and the total variance of the cloud is given by (K-Q)/Q = (49-12)/12=3.08. The number 
of nontrivial principal axes are K-Q = 37, and the mean of the eigenvalues  =3.08 / 37=.0833. 17 
eigenvalues exceeds . The variances (eigenvalues) and percentage of the total inertia (raw and modified 
inertia) for the first six principal axes are shown below: 

Because in MCA the number of active variables influences the maximum percentage of the total variance 
a principal axis can explain, the raw inertia rates understate the explanatory power of the model. I have 
therefore added Benzécri’s modified rates, which are considered to give a more realistic estimate (Ibid.
200). The first axis explains 59% and the second 13% of the inertia in the tables – 72% combined, 
whereas axis 3-6 each explain between 6-4%. The combination of a clear “drop” in the explained inertia 
after the second axis and the finding that the third axis is unstable vis-à-vis the fourth axis according to 
Michael Greenacre’s (1984:213) criteria for internal stability suggests that the interpretation should be 
restricted to only the first two axes of the solution. 

To interpret an axis in correspondence analysis, says Benzecri, amounts to studying the internal 
similarities between the modalities that are grouped on each pole of the axis, and then try to understand 
the underlying opposition underlying the two extremes (cited in Le Roux and Rouanet 2004:49). For this 
purpose, one will usually use a threshold value for deciding which modalities are most important. Here I 
will follow the suggestions of Michael Jambu (1991:286), that all modalities that contribute as much as 
the average or more to the orientation of the axis (given by 1/Q) are considered as the explicative 
categories for this axis, and those modalities which have an explained variance above average are 
considered as explained categories. Following the advice of Le Roux and Rouanet (2004:49), both types 
of categories will be used in the interpretation of the model, which are given for axis 1 and 2 in the table 
below. The weight, inertia, coordinates, absolute and relative contributions for axis 1-2 are given in 
table 3, and the localisation of the active categories in the plane of axis 1 and 2 are shown in figure 4 
below.

Interpretation of Axis 1 (λ1 = .1810): Looking first at the explicative and explained categories, we find 
that most of the contributions to this axis are related to having long (>20 years) vs. short (<10 years) 
journalistic experience (23% of the total contribution to the axis orientation come from this opposition), 
no higher education (or journalism education) vs. 3-4 years of higher education and a journalism 
education (23%), and having a father who was a manual worker and a mother who had no occupation vs. 

134 

 

 

Axes 1 2 3 4 5 6 

Variance (!) .1810 .1296 .1140 .1131 .1109 .1079 

Inertia Rates 5.86% 4.20% 3.69% 3.66% 3.59% 3.49% 

Modified Rates 59% 13% 6% 6% 5% 4% 

Cumulative modified Rates 59% 72% 78% 84% 88% 92% 

Because in MCA the number of active variables influences the maximum percentage of the total variance a 
principal axis can explain, the raw inertia rates understate the explanatory power of the model. I have 
therefore added Benzécri’s modified rates, which are considered to give a more realistic estimate (Ibid.200). 
The first axis explains 59% and the second 13% of the inertia in the tables – 72% combined, whereas axis 3-6 
each explain between 6-4%. The combination of a clear “drop” in the explained inertia after the second axis 
and the finding that the third axis is unstable vis-à-vis the fourth axis according to Michael Greenacre’s 
(1984:213) criteria for internal stability suggests that the interpretation should be restricted to only the first 
two axes of the solution.  

To interpret an axis in correspondence analysis, says Benzecri, amounts to studying the internal similarities 
between the modalities that are grouped on each pole of the axis, and then try to understand the underlying 
opposition underlying the two extremes (cited in Le Roux and Rouanet 2004:49). For this purpose, one will 
usually use a threshold value for deciding which modalities are most important. Here I will follow the 
suggestions of Michael Jambu(1991:286), that all modalities that contribute as much as the average or more to 
the orientation of the axis (given by 1/Q) are considered as the explicative categories for this axis, and those 
modalities which have an explained variance above average are considered as explained categories. Following 
the advice of Le Roux and Rouanet (2004:49), both types of categories will be used in the interpretation of the 
model, which are given for axis 1 and 2 in the table below. The weight, inertia, coordinates, absolute and 
relative contributions for axis 1-2 are given in table 41, and the localisation of the active categories in the plane 
of axis 1 and 2 are shown in figure 17 (both in appendix 2).  

TABLE TABLE TABLE TABLE 9999    THE JOURNALISTIC SPATHE JOURNALISTIC SPATHE JOURNALISTIC SPATHE JOURNALISTIC SPACE. EXPLICATIVE (CE. EXPLICATIVE (CE. EXPLICATIVE (CE. EXPLICATIVE (ITALICSITALICSITALICSITALICS) AND EXPLAINED) AND EXPLAINED) AND EXPLAINED) AND EXPLAINED    CATEGORIES. CATEGORIES. CATEGORIES. CATEGORIES.     
ABSOLUTE CONTRIBUTIOABSOLUTE CONTRIBUTIOABSOLUTE CONTRIBUTIOABSOLUTE CONTRIBUTIONNNNS.S.S.S.    

--------------------------------------------------------------------------------Axis 1Axis 1Axis 1Axis 1--------------------------------------------------------------------------------    --------------------------------------------------------------------------------Axis 2Axis 2Axis 2Axis 2--------------------------------------------------------------------------------    
- + - + 

Mother in public 
sector/edu/culture .115 

>20 years of journalistic 
experience .132 

Mother manual worker .083 Middle management  for a 
large media firm .139 

<10 years of journalistic 
experience .101 

No higher education .115 Magazine .061 Office in national press 
organization .081 

Jour. education at  
state school .050 

Mother no occupation .105 Father manual worker .055 NRK .048 

Father in public 
sector/edu/culture .039 

Father manual worker .055 Small, non-daily newspaper 
.029 

Mother in public 
sector/edu/culture .042 

3-4 years of higher education 
0.39 

No journalism education 
.041 

<10 years of journ. 
experience .025 

Father or mother political 
office on national level .040 

Journalism education, other 
.037 

Top management for a 
large media firm/publ. .023 

Father or mother no 
political office .009 

Father in public 
sector/edu/culture .036 

  No journalistic prize .006 Top management for a large 
media firm/publ. .036 

  No middle management of 
a media firm/publ .001 

Jury for journalistic prize .036 

  No top management of a 
media firm/publ .001 

Small national / non-leading 
city press .034 

   VG / Dagbladet .022 

Interpretation of Axis 1 (!1 = .1810): Looking first at the explicative and explained categories, we find that most 
of the contributions to this axis are related to having long (>20 years) vs. short (<10 years) journalistic 
experience (23% of the total contribution to the axis orientation come from this opposition), no higher 
education (or journalism education) vs. 3-4 years of higher education and a journalism education (23%), and 
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having a father or mother working in the public sector, education or culture vs. (31%). The first axis thus 
separates the older journalists from the younger ones, who differ in both in the indicators of inherited 
social capital and educational career. Also, we find that being in the top management for a large media 
firm is an explicative point located on the top pole of the axis, indicating that the axis is also related to 
internal capital and prestige. By inspecting at the location of all active categories location in the map 
(figure 17), we see that all the indicators of various forms of internal capital (receiving a journalistic 
prize, being a jury member, having been an editor or in the middle management, holding an office in the 
press organisations etc.) are all located towards the upper pole, strengthening the interpretation that the 
first axis is also, not unexpectedly, one of capital volume.

Interpretation of Axis 2 (λ2 = .1296): The second axis is more complex than the first one, its orientation 
being determined by several kinds of coordinated oppositions: first, it separates journalists with 
experience from the top- and middle management of large media firms (editors, sub-editors, producers 
etc.) from those without such experience (18%), and also those with various forms of journalistic 
distinction (national office in a press organisation, jury for journalistic prize) from those without (13%). 
Furthermore, it opposes those working in the weekly press and the smallest, non-daily newspapers from 
NRK, the largest tabloids and the smaller national/city press (19%). Finally, it appears to separate out 
those with parents having held a national political office from those with no political office at all  (5%) and 
also those with parents working in the public sector, education and culture (8%). The second axis in this 
way appears to distinguish between those with high vs. low indicators of internal prestige, both 
personally and on an institutional level, which is linked to a social opposition. Looking closer at the 
dispersion of the remaining categories, we also see that this opposition simultaneously opposes 
publications located in Oslo or one of the largest cities versus local media.

THE CLOUD OF INDIVIDUALS. To further the interpretation, it is also recommended to look at the cloud 
of individuals, how the individual respondents are dispersed in the plane (Le Roux and Rouanet  
2004:531). This distribution is shown in figure 3. The cloud of individuals appears to have a roughly 
ellipsoid shape with a hint of triangularity (with the points of the triangle located in the lower middle, 
upper left and upper right part of the map), indicating that the variables selected for the analysis 
separate better among the older individuals than the younger ones (who are placed in the lower part of 
the map), which is not surprising given that the younger journalists, who are characterised by their 
general lack of capital, will have a greater tendency to homogenous answers on the variables (we can 
note some outliers in particular on the left side of the map, who are individuals who have high values on 
most or all indicators of journalistic capital). Also, the relative lower density in the far left part of the 
cloud can probably be attributed to the fact that individuals who combine many indicators of high 
internal capital are rare.

FIGURE 3. THE SPACE OF JOURNALISTS. MCA. THE CLOUD OF INDIVIDUALS, AXIS 1-2.
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TABLE 3. THE SPACE OF JOURNALISTS. MCA. STATISTICAL PROPERTIES, AXIS 1-3.
+------------------------------------------+------------------+----------------+----------------+
|  ACTIVE MODALITIES (CATEGORIES)          |    COORDINATES   |  ABS. CONTRIB. | REL.CONTRIBUT. |
|------------------------------------------+------------------+----------------+----------------|
|                             P.REL  DISTO |   1     2     3  |   1    2    3  |   1    2    3  |
+------------------------------------------+------------------+----------------+----------------+
| POLITICAL OFFICE, PARENTS (one/both or none)                                                 |
| National or reg. pol.office  0.82   9.17 | -0.43  0.80 -0.10|  0.8  4.0  0.1 | 0.02 0.07 0.00 |
| Local political office       1.54   4.40 |  0.04  0.13  0.29|  0.0  0.2  1.2 | 0.00 0.00 0.02 |
| Neither                      5.93   0.41 |  0.05 -0.14 -0.07|  0.1  0.9  0.2 | 0.01 0.05 0.01 |
+------------------------------------------+--------- CONTRIBU=  0.9  5.2  1.5 +----------------+
| JURY MEMBER JOURNALISTIC PRIZE 
| Yes                          0.24  34.10 |  1.19  1.41  1.95|  1.9  3.6  7.9 | 0.04 0.06 0.11 |
| No                           8.03   0.04 | -0.04 -0.04 -0.06|  0.1  0.1  0.3 | 0.04 0.04 0.11 |
+------------------------------------------+--------- CONTRIBU=  1.9  3.7  8.2 +----------------+
| JOURNALISTIC PRIZE                                                                            |
| SKUP/Grand Prize Journalism  0.40  19.91 |  0.81  0.77  0.37|  1.5  1.8  0.5 | 0.03 0.03 0.01 |
| Other journalistic prize     0.76   9.95 |  0.26  0.54 -0.69|  0.3  1.7  3.2 | 0.01 0.03 0.05 |
| No journalistic prize        7.22   0.15 | -0.07 -0.10  0.05|  0.2  0.6  0.2 | 0.03 0.07 0.02 |
+------------------------------------------+--------- CONTRIBU=  1.9  4.1  3.8 +----------------+
| EDUCATIONAL LEVEL                                                                             |
| No higher education          1.71   3.88 |  1.06 -0.34 -0.75| 10.5  1.5  8.5 | 0.29 0.03 0.15 |
| 1-2 years of higher edu.     1.59   4.25 |  0.32  0.24  0.54|  0.9  0.7  4.1 | 0.02 0.01 0.07 |
| 3-4 years of higher edu.     3.54   1.36 | -0.45 -0.05  0.09|  3.9  0.1  0.2 | 0.15 0.00 0.01 |
| 5 years or more higher edu.  1.55   4.37 | -0.46  0.23  0.08|  1.8  0.7  0.1 | 0.05 0.01 0.00 |
+------------------------------------------+--------- CONTRIBU= 17.1  2.9 12.9 +----------------+
| ARE/HAVE BEEN MIDDLE MANAGER IN MEDIA FIRM/PUBLICATION (e.g. sub-editor)                      |
| Yes, firm<25 journalists     0.58  13.47 |  0.27 -0.36  1.52|  0.2  0.6 11.7 | 0.01 0.01 0.17 |
| Yes, firm 25+ journalists    0.84   8.93 |  0.58  1.46  0.35|  1.5 13.8  0.9 | 0.04 0.24 0.01 |
| No                           6.97   0.20 | -0.09 -0.15 -0.17|  0.3  1.2  1.7 | 0.04 0.11 0.14 |
+------------------------------------------+--------- CONTRIBU=  2.1 15.6 14.3 +----------------+
| ARE/HAVE BEEN TOP MANAGER IN MEDIA FIRM/PUBLICATION (e.g. chief editor)                       |
| Yes, firm<25 journalists     0.36  22.34 | -0.11  0.65  0.72|  0.0  1.2  1.6 | 0.00 0.02 0.02 |
| Yes, firm 25+ journalists    0.34  23.72 |  1.12  1.18  0.47|  2.3  3.6  0.6 | 0.05 0.06 0.01 |
| No                           7.69   0.08 | -0.04 -0.08 -0.05|  0.1  0.4  0.2 | 0.02 0.08 0.03 |
+------------------------------------------+--------- CONTRIBU=  2.4  5.2  2.5 +----------------+
| TYPE OF JOURNALISTIC (HIGHER) EDUCATION                                                       |
| University college Norway    2.31   2.61 | -0.62  0.09  0.70|  5.0  0.2  9.9 | 0.15 0.00 0.19 |
| Other education              0.48  16.46 | -1.18  0.10 -0.37|  3.7  0.0  0.6 | 0.08 0.00 0.01 |
| None                         5.59   0.49 |  0.36 -0.05 -0.26|  4.1  0.1  3.2 | 0.27 0.01 0.13 |
+------------------------------------------+--------- CONTRIBU= 12.7  0.3 13.7 +----------------+
| YEARS OF JOURNALISTIC EXPERIENCE                                                              |
| <10 years                    2.65   2.15 | -0.83 -0.35 -0.12| 10.1  2.5  0.4 | 0.32 0.06 0.01 |
| 10-20 years                  3.19   1.61 | -0.08  0.11  0.15|  0.1  0.3  0.6 | 0.00 0.01 0.01 |
| >20 years                    2.52   2.31 |  0.97  0.24 -0.05| 13.2  1.1  0.0 | 0.41 0.02 0.00 |
+------------------------------------------+--------- CONTRIBU= 23.3  3.9  1.0 +----------------+
| CURRENT PLACE OF WORK                                                                         |
| NRK (National)               0.89   8.35 | -0.26  0.84 -0.05|  0.3  4.8  0.0 | 0.01 0.08 0.00 |
| NRK (District)               0.66  11.56 |  0.09 -0.43  1.02|  0.0  1.0  6.0 | 0.00 0.02 0.09 |
| TV2/Other large com.broadc.  0.50  15.65 | -0.55  0.24 -0.03|  0.9  0.2  0.0 | 0.02 0.00 0.00 |
| Aftenposten/BT/SA/Adressa    0.58  13.29 |  0.27  0.64 -0.72|  0.2  1.9  2.6 | 0.01 0.03 0.04 |
| VG/Dagbladet                 0.54  14.36 |  0.53  0.72 -0.07|  0.9  2.2  0.0 | 0.02 0.04 0.00 |
| Other city press             0.65  11.87 |  0.00  0.82 -0.13|  0.0  3.4  0.1 | 0.00 0.06 0.00 |
| Small non-daily local newsp. 0.65  11.90 |  0.09 -0.27  0.27|  0.0  0.4  0.4 | 0.00 0.01 0.01 |
| Small local newsp./broadcast. 0.60  13.00 |  0.01 -0.80 -0.29|  0.0  2.9  0.5 | 0.00 0.05 0.01 |
| Medium-size local newspaper  0.58  13.26 | -0.06 -0.04 -0.28|  0.0  0.0  0.4 | 0.00 0.00 0.01 |
| Large local newspaper        0.61  12.77 |  0.32  0.25 -0.13|  0.4  0.3  0.1 | 0.01 0.01 0.00 |
| Magazine                     0.48  16.53 | -0.06 -1.29 -0.01|  0.0  6.1  0.0 | 0.00 0.10 0.00 |
| Specialist press             0.34  23.16 |  0.57 -0.11  1.83|  0.6  0.0 10.2 | 0.01 0.00 0.15 |
| Freelancer/unspecified       0.68  11.32 |  0.00 -0.51 -1.02|  0.0  1.4  6.2 | 0.00 0.02 0.09 |
| Not working                  0.63  12.32 | -0.58 -0.59  0.37|  1.2  1.7  0.7 | 0.03 0.03 0.01 |
+------------------------------------------+--------- CONTRIBU=  4.5 26.2 27.3 +----------------+
| OFFICE IN JOURNALISTIC ORGANIZATION                                                           |
| National                     0.24  33.52 |  0.84  2.09 -0.51|  0.9  8.1  0.6 | 0.02 0.13 0.01 |
| Local                        0.92   8.10 |  0.44 -0.28  0.95|  1.0  0.6  7.2 | 0.02 0.01 0.11 |
| None                         7.22   0.15 | -0.08 -0.04 -0.10|  0.3  0.1  0.7 | 0.04 0.01 0.07 |
+------------------------------------------+--------- CONTRIBU=  2.2  8.8  8.4 +----------------+
| FATHER’S OCCUPATION                                                                           |
| PublicSect/school/edu/cultur. 2.20   2.78 | -0.57  0.46 -0.16|  3.9  3.6  0.5 | 0.12 0.08 0.01 |
| PrivateSect/technical/clerk  3.45   1.42 | -0.13  0.12 -0.05|  0.3  0.4  0.1 | 0.01 0.01 0.00 |
| Farmer/fisherman/ind.worker  2.52   2.31 |  0.63 -0.53  0.19|  5.5  5.5  0.8 | 0.17 0.12 0.02 |
| None/not stated              0.21  38.18 |  0.58 -0.56  0.30|  0.4  0.5  0.2 | 0.01 0.01 0.00 |
+------------------------------------------+--------- CONTRIBU= 10.1 10.0  1.5 +----------------+
| MOTHER’S OCCUPATION                                                                            
| PublicSect/school/edu/cultur. 2.57   2.24 | -0.90  0.46 -0.04| 11.5  4.2  0.0 | 0.36 0.10 0.00 |
| PrivateSect/technical/clerk  2.98   1.79 |  0.05 -0.20 -0.08|  0.0  0.9  0.2 | 0.00 0.02 0.00 |
| Farmer/fisherman/ind.worker  0.78   9.65 |  0.50 -1.17  0.79|  1.1  8.3  4.3 | 0.03 0.14 0.06 |
| None/not stated              1.71   3.88 |  0.93  0.22 -0.14|  8.2  0.6  0.3 | 0.23 0.01 0.01 |
+------------------------------------------+--------- CONTRIBU= 20.8 14.0  4.8 +----------------+| 
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FIGURE 4. THE NORWEGIAN JOURNALISTIC FIELD. MCA. ACTIVE POINTS, AXIS 1-2.

To further our understanding of the constructed journalistic space, and offer the reader a better 
opportunity to verify some of my interpretations, I have divided the first two dimensions of the 
map in figure 1 into nine regions. The vertical dimension is divided into three regions – labelled 
“upper”, “middle” and “lower” region to remind us of the axis’ hierarchical nature (of field-specific 
capital volume), and crossed it with a similar division of the horizontal dimension, which we for 
the sake of simplicity will label “High journalistic capital”, “medium journalistic capital” and “low 
journalistic capital”. Together, they combine to make the 9 regions of the journalistic space 
illustrated in figure 5, with roughly the same size both spatially and in terms of individuals. 
Furthermore, I have constructed three tables – one with a selection of demographic indicators and 
indicators of inherited capital (table 4), one with indicators of journalistic capital (table 5) and one 
with position-takings in this space (table 6)16. 

As one should expect, the distribution of capital - inherited and otherwise – in general supports 
the interpretation suggested above, but offers some nuances.  First, being somewhat obscured in 
the former analysis, we see that female journalists, relatively regardless of age, more often than 
men are regulated to the dominated pole of journalistic capital (towards the right), suggesting a 
systematic male bias in the logic of the field. This bias is related not only to the low status of the 
journalistic publications and specialisations where women are numerous, but also very probably to 
more general inequalities related to the sexual division of labour in society (especially with regards 
to childcare), which makes it more likely for a female journalist to make sacrifices and career 
adjustments which are less likely to accumulate capital in the field. Notable is also the relatively 
low share of journalists in the upper left part of the map (the section of maximum journalistic 
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capital and prestige)  who are or have been chief editors (8%) in favour of positions of sub-editor 
and columnist, which suggests a division between what we could term editorial capital 
(administrative, formal control over a publication and its reproduction) and journalistic capital 
(related to prestige, prizes etc.). 

Finally, we can see some differences in the various assets’ relation to general and specific forms 
of accumulation and the time required. For example, the chance of having held an office in NJ is 
relatively evenly distributed in the field and rises slowly with age, but having received a major 
prize for journalism is related to the volume of journalistic capital much more strongly than to 
age.

FIGURE 5 THE JOURNALISTIC SPACE. ACTIVE INDIVIDUALS (DOTS) WITH 9 REGIONS DELINEATED BY THE 
CONTINUOUS LINES.
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magazine, mainly, she said, because a weekly deadline is much more compatible with 
caring for small children than a daily deadline508). 

Notable is also the relatively low share of journalists in the upper left part of the map 
(the section of maximum journalistic capital and prestige) who are or have been chief 
editors (8%) in favour of positions of sub-editor and columnist, which suggests a 
division between what we could term editorial capital (administrative, formal control 
over a publication and its reproduction) and journalistic capital (related to prestige, 
prizes etc.).  

Finally, we can see some differences in the various assets’ relation to general and 
specific forms of accumulation and the time required. For example, the chance of 
having held an office in NJ is relatively evenly distributed in the field and rises slowly 
with age, but having received a major prize for journalism is related to the volume of 
journalistic capital much more strongly than to age. 

    
FIGURE FIGURE FIGURE FIGURE 12121212    THE THE THE THE JOURNALISTIC JOURNALISTIC JOURNALISTIC JOURNALISTIC SPACE. ACTIVE INDIVISPACE. ACTIVE INDIVISPACE. ACTIVE INDIVISPACE. ACTIVE INDIVIDUALS (DOTS) WITH 9 DUALS (DOTS) WITH 9 DUALS (DOTS) WITH 9 DUALS (DOTS) WITH 9 REGIONS REGIONS REGIONS REGIONS 
DELINEATED BY THE CODELINEATED BY THE CODELINEATED BY THE CODELINEATED BY THE CONTINUOUS LINES.NTINUOUS LINES.NTINUOUS LINES.NTINUOUS LINES.    

                                                                        
508 Cf. Zoonen (1994:52-53). 

N=142 N=102 N=94 

N=117 N=113 N=112 

N=83 N=114 N=70 
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TABLE 4 THE SPACE OF JOURNALISTS. ACTIVE INDIVIDUALS BY 9 REGIONS. SOCIAL CHARACTERISTICS. 
PERCENTAGES.

Indicators

Axis 2:
LEFT

Journalistic 
capital +

Axis 2:
MIDDLE

Axis 2:
RIGHT

Journalistic 
capital -

N= 142 94 102
Female 14 18 29

AXIS 1  Born <1950 37 45 40
UPPER Raised in Oslo/Akershus 24 17 13

REGION Father no higher education 63 88 92
+ CAPITAL Father 5 years+ higher education 12 0 2

VOLUME Father political office <verv> 30 14 14
+ AGE Father interested in classical literature 45 24 26

Father public sector, education or culture 24 9 2
Father private sector, technician or  clerk 9 28 57

Father manual worker/fishing/agriculture 2 14 77

N= 117 113 112
Female 38 32 47

Born <1950 18 14 12
Raised in Oslo/Akershus 19 21 22

Father no higher education 41 53 71
AXIS 1  Father 5 years+ higher education 20 16 6

MIDDLE Father political office <verv> 31 15 13
REGION Father interested in class. literature 44 34 32

Father public sector, education or culture 38 56 6
Father private sector, technician or  clerk 26 61 12

Father manual worker/fishing/agriculture 11 35 46

N= 83 114 70
Female 43 57 56

AXIS 1  Born <1950 0 4 2
LOWER Raised in Oslo/Akershus 28 24 15

REGION Father no higher education 13 20 46
- CAPITAL Father 5 years+ higher education 40 31 10

VOLUME Father political office <verv> 28 23 9
- AGE Father interested in class. literature 63 49 28

Father public sector, education or culture 60 37 2
Father private sector, technician or  clerk 53 39 7

Father manual worker/fishing/agriculture 21 51 24
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TABLE 5 THE SPACE OF JOURNALISTS. ACTIVE INDIVIDUALS BY 9 REGIONS. INDICATORS OF CAPITAL. PERCENTAGES.

Indicators

Axis 2:
LEFT

Journalistic 
capital +

Axis 2:
MIDDLE

Axis 2:
RIGHT

Journalistic 
capital -

N= 142 94 102
Permanent position 96 85 84
<10 years jour exp. 1 3 4

  5+ years higher education 10 10 4
AXIS 1  No higher education 36 52 73
UPPER Prize for journalism 31 28 9

REGION Jury member journalistic prize 18 5 2
+ CAPITAL Office NJ 58 46 51

VOLUME National press office NJ NP NR 24 5 0
+ AGE Income >500 000 NOK 61 30 15

Guest lecturer journalism school 17 11 4
Pictured in nat. newspaper last 2 years 38 21 10

Father journalist or editor 8 5 1
Father editor 6 3 0

Partner journalist 12 7 5
Scientific work on journalism 6 4 3

Are/have been chief editor 8 29 0
Are/have been sub-editor or other middle ed. mng 46 29 0

N= 117 113 112
Permanent position 95 77 64
<10 years jour exp 8 16 49

AXIS 1  5+ years higher education 25 15 13
MIDDLE No higher education 6 13 18
REGION Prize for journalism 26 13 1

Jury member journalistic prize 3 1 0
Office NJ 51 43 37

National press office NJ NP NR 8 3 0
Income >500 000 NOK 45 20 8

Guest lecturer journalism school 17 8 4
Pictured in national newspaper last 2 years 30 13 15

Father journalist or editor 9 6 3
Father editor 7 0 1

Partner journalist 15 13 10
Scientific work on journalism 7 3 2

Are/have been chief editor 30 5 0
Are/have been sub-editor or other middle ed. mng 30 19 4

N= 83 114 70
Permanent position 82 60 57
<10 years jour exp 42 67 90

AXIS 1  5+ years higher education 39 27 25
LOWER No higher education 0 1 0

REGION Prize for journalism 17 5 2
- CAPITAL Jury member journalistic prize 1 0 0

VOLUME Office NJ 40 30 25
- AGE National press office NJ NP NR 3 0 0

Income >500 000 NOK 27 16 6
Guest lecturer journalism school 14 6 8

Pictured in national newspaper last 2 years 22 20 19
Father journalist or editor 4 4 4

Father editor 2 2 1
Partner journalist 25 11 9

Scientific work on journalism 3 2 2
Are/have been chief editor 1 0 2

Are/have been sub-editor or other middle ed. mng 2 3 0
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TABLE 6 THE SPACE OF JOURNALISTS. ACTIVE INDIVIDUALS BY 9 REGIONS. SELECTED POSITION-TAKINGS. 
PERCENTAGES.

Indicators

Axis 2:
LEFT

Journalistic 
capital +

Axis 2:
MIDDLE

Axis 2:
RIGHT

Journalistic 
capital -

N= 142 94 102
A job as a journalist can NOT be combined with ...

AXIS 1  ... membership in a political party 92 82 80
UPPER ... leader of a sports club 59 61 50

REGIONI am “journalist by nature” 84 71 71
+ CAPITAL A journalist ought to consider it a personal task to... 

VOLUME ... scrutinize the powerful of society 95 85 70
+ AGE ... be free from all external influences 77 62 53

... tell truth without regard for the consequences 44 34 33
...be a corrective to claims of politicians 76 60 47

... be a corrective to the claims of business leaders 74 63 47
... be a corrective to the claim of scientists 65 50 39

Media’s influence on society should be strong 89 81 71
Journalism is “just a job” 14 23 29

N= 117 113 112
A job as a journalist can NOT be combined with ...

... membership in a political party 90 80 88
... leader of a sports club 73 56 55

I am “journalist by nature” 76 70 61
AXIS 1  A journalist ought to consider it a personal task to... 

MIDDLE ... scrutinize the powerful of society 88 92 83
REGION ... be free from all external influences 70 42 66

... tell truth without regard for the consequences 42 28 24
...be a corrective to claims of politicians 65 61 41

... be a corrective to the claims of business leaders 67 59 41
... be a corrective to the claim of scientists 63 49 28

Media’s influence on society should be strong 83 79 71
Journalism is “just a job” 18 25 19

N= 83 114 70
A job as a journalist can NOT be combined with ...

AXIS 1  ... membership in a political party 92 88 84
LOWER ... leader of a sports club 53 58 53

REGIONI am “journalist by nature” 61 64 57
- CAPITAL A journalist ought to consider it a personal task to... 

VOLUME ... scrutinize the powerful of society 85 83 85
- AGE ... be free from all external influences 52 43 40

... tell truth without regard for the consequences 29 27 26
...be a corrective to claims of politicians 62 52 48

... be a corrective to the claims of business leaders 66 52 48
... be a corrective to the claim of scientists 53 45 42

Media’s influence on society should be strong 81 71 74
Journalism is “just a job” 13 13 21
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